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*  Corporate strategy and sustainability management

*  Business sustainability and ESG research

* International business

Techniques used in study

Business models analysis, statistical analysis, business context
analysis, other computational modules.
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internationalization
®  Depth of
internationalization

Local linkages for
knowledge factors

®  R&D networking

®  Marketing networking
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Marketing innovation
factors
®  Upgrading for local
demands

®  Upgrading for global
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® Red supply chain
competitor

Supply chain factors
® Tariffs
‘® Supply chain completeness
‘® Cilobal logistics
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Lecation factors
® Local market potential
® Labor cost
® NMaterial cost
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